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We inspire Central Oregon tourism by celebrating our unique culture and 
diverse landscapes. We know we are stronger through collaboration 
and create valuable opportunities to work with our partners. Leading 
with vision and creativity, we champion the value of tourism for the 
long-term vitality of the region. 

Broaden your audience and reach. Capture their attention through a 
multitude of channels provided by Visit Central Oregon. 
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The Visit Central Oregon Travel Guide, 
the official promotional publication of 
the region, boasts an extensive reach 
with more than 402,500 readers. This 
widespread circulation is achieved 
through a nationwide marketing 
campaign, combined with exclusive 
distribution in renowned resorts and 
destinations across Central Oregon.

REACH

402,500+ 
Readers 

TRAVEL GUIDE
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115,000 Copies
Distributed annually

EXCLUSIVE COLLATERAL PIECE
The Travel Guide is the exclusive collateral piece for 
Visit Central Oregon’s annual marketing, promotion, 
sales and public relations campaigns:

Showcased in all Visit Central Oregon press kits 
provided to travel editors.

Featured at industry and consumer travel shows and 
sales events.

OFFICIAL FULFILLMENT PIECE
The Travel Guide is Travel Oregon’s official fulfillment 
piece for any inquiry about Central Oregon and provided 
at all Travel Oregon and State Welcome Centers.

DISTRIBUTION
Seaside

Travel Oregon State 
Welcome Centers

Brookings

Ontario

PDX

Oregon City

Klamath Falls

Boardman

TRAVEL GUIDE
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EXCLUSIVE PLACEMENT
The Travel Guide is exclusively placed in more than 4,000 resort 
units, hotel rooms, vacation homes, condominiums and bed 
and breakfasts throughout Central Oregon.

WIDE DISTRIBUTION NETWORK
Sent to more than 90 visitor centers, chambers and  
State welcome centers.

Distributed to more than 40 AAA offices throughout Oregon, 
Washington, Idaho, Nevada, California and Texas.

Available at 11 airports in six states including Hollywood Burbank 
Airport, San Jose International, San Diego International,  
Seattle-Tacoma International, Harry Reid International, Sonoma 
County Airport, Missoula Montana Airport, Phoenix-Mesa 
Gateway Airport, Bellingham International, and Mammoth 
Yosemite Airport.

Located at eight Rest Area Information Centers along I-5 in 
Oregon including Portland, Eugene, Mt. Hood, and in Washington 
including Vancouver, Olympia Area and Mount St. Helens.

Most popular Oregon magazine of the full Washington State 
Ferry System getting exposure to 20 million+ affluent Seattle 
locals and tourists.

DISTRIBUTION (Cont.)



In addition to the strong distribution of the print 
planner, advertising includes digital support:

VisitCentralOregon.com receives more than  
1 million visitors annually. 

Visit Central Oregon heavily promotes the travel 
guide and accepts requests for the guide on  
the website.

The biggest Call to Action on the site is for  
viewers to “Request a Travel Guide.” 

The website features a digital version of the  
Visit Central Oregon Travel Guide with links to  
each partner stakeholder and advertiser.

SEO has grown the organic site viewership  
by more than 100% in the past year.

PRINT + DIGITAL  
COLLABORATION

Paired with a thoughtful distribution process,  
the Travel Guide gets into the hands of  
high-value visitors and locals who enjoy  
a diverse range of lifestyles. 

AUDIENCE
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DELIVERY
Online: oregonmedia.wetransfer.com | Email: art@oregonmedia.com         

All images must be high resolution for print quality (300dpi). IMAGES AND LOGOS COPIED FROM WEBSITES ARE NOT USABLE. 
CMYK process colors only (no RGB files accepted). Color accuracy is the responsibility of the advertiser and will be held to 
SWOP standards. Do not use ICC or Spot Color profiles.
All ad files must be submitted as a single page, high-resolution PDF/x-4 formatted file, with fonts outlined. THE ADVERTISER 
ASSUMES ALL RESPONSIBILITY FOR FILES THAT DO NOT OUTPUT CORRECTLY DUE TO ERRORS OR OMISSIONS DURING 
CONSTRUCTION. Please contact Oregon Media for design specification questions.
PDFs may be submitted via FTP or email. Oregon Media is not responsible for PDF files submitted with spot color graphics or 
compressed file formats embedded. THESE FILES MAY YIELD UNSATISFACTORY RESULTS WHEN PRINTED.

full
page

1/2
page

AD DIMENSIONS WIDTH HEIGHT

Full page (bleed)*
Trim
Live area

7.5”
7”
6.25”

9.75”
9.25”
8.75”

Full page 6.25” 8.75”
1/2 page horizontal 6.25” 4.25”
1/2 page vertical 3” 8.75”
1/4 page 3” 4.25”

*For full-page bleed ads, include 1/4” extended border.  
All text and images must be within the “live area” to ensure  
a safe distance from the trim.
Full Trim Size: 7”w x 9.25”h

1/4
page

1/2
page

ADVERTISING SPECS
PRINT
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Inside front cover $7,645

Back cover $7,645

Inside back cover $7,645

Full page $4,395

1/2 page $2,745

1/4 page $1,645

oregonmedia.com

sales@oregonmedia.com

541.948.5200

ADVERTISING PRICING
PRINT
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DIGITAL 
MEDIA KIT 2024
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Visit Central Oregon has a strong budget to market 
VisitCentralOregon.com to potential visitors this year, 
creating valuable opportunities to reach your audience 
in more places than ever. In the last year, Visit Central 
Oregon has worked with SEO experts to improve its 
organic reach 100-fold, nearly doubling the annual views, 
and creating compelling creative content demonstrating 
the vitality of the region.

DIGITAL  
OPPORTUNITIES

Top 5 
Locations 

Seattle
Portland

Bend
San Francisco
Los Angeles

visitcentraloregon.com

57.6% 
Female 

42.4% 
Male

1.4 Million
Annual Pageviews

846K
Annual Users

18-24 25-34 35-44 45-54 55-64 65+

Ages
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PACKAGE OPPORTUNITIES
DIGITAL ADVERTISING

RESORTS PACKAGE:
Premier locations with a home page logo, banner on 
the resort overview page, your resort page, and the 
golf trail page. This package is exclusively reserved 
for Visit Central Oregon’s partners. 

$5,000/year

Three exclusive rotating ads* are available for each package listed below.  

CITY PACKAGE:
Where is your target audience visiting? Get in front of 
visitors from a particular city as they decide to visit 
Central Oregon and help them make decisions about 
lodging, dining and recreation.

BEND  $2,100/year

REDMOND  $1,800/year

SISTERS  $1,800/year

SUNRIVER  $2,400/year

PRINEVILLE  $900/year

CAMP SHERMAN, CULVER, LA PINE, MADRAS, MAUPIN, 
TERREBONNE, TUMALO, WARM SPRINGS   $600/year

¹City packages are restricted to businesses  
and events located within their region.

ADVENTURE PACKAGE:
Catch the adventurous visitor on the “Things to 
Do” pages. Your business will have a presence by 
promoting its activity—from golf to water and  
snow sports or family activities.

$2,500/year

*Digital ads sizes are Leaderboard Ads. Please provide 728x90 px and 320x50 px ads at 72 dpi.
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LODGING PACKAGE:
Have a presence on the top lodging page on 
VisitCentralOregon.com plus Mt. Bachelor, hotels, 
vacation rentals, cabins and campground pages. 

$2,000/year

TRIP-PLANNING PACKAGE:
Be the first business visitors see before planning 
their trip with placement on vacation planning  and 
getting here pages. 

$1,800/year

DINING PACKAGE:
For the food-focused business, have a presence  
on regional dining, drinks and brewing pages, plus your 
city’s dining page and a popular farmers market page.

$1,000/year

ARTS & CULTURE PACKAGE:
For cultural activities, have a presence on related 
“things to do” pages including shops, theaters,  
galleries and entertainment. 

$1,000/year

PACKAGE 
OPPORTUNITIES

DIGITAL ADVERTISING (CONT.)

Three exclusive rotating ads are available for each 
package listed below.

*Digital ads sizes are Leaderboard Ads. Please provide 
728x90 px and 320x50 px ads at 72 dpi.



13

PACKAGE 
OPPORTUNITIES

DIGITAL ADVERTISING (CONT.)

EVENT PACKAGE:
Premier placement all year-long for a big event or 
other related business.  

$1,800/year

Three exclusive rotating ads are available for each 
package listed below.

FEATURED EVENT:
Put your event up top with a premier “Featured 
Event” location on the regional event page, plus the 
corresponding city of your event. 

$100/month  
(Your event can be featured up to 3 months prior to event date.) 

WEDDING PACKAGE:
For the wedding-focused business, have up-front 
coverage on the Visit Central Oregon wedding page.

$1,000/year

*Digital ads sizes are Leaderboard Ads. Please provide  
728x90 px and 320x50 px ads at 72 dpi.
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Share your business’s story through custom-produced content on a featured part of 
visitcentraloregon.com. This customized content can be shared via your channels, 
plus is shared by Visit Central Oregon, reaching high-potential visitors and having 
the benefit of third-party credibility. 

Package - $4,000

750-word story

Featured in a relevant Visit Central Oregon e-newsletter, social channels, and will 
hold a featured position on the main blog page for 2 weeks.

*Please note that inventory is limited and at the discretion  
of Visit Central Oregon.

SPONSORED CONTENT
VISITCENTRALOREGON.COM
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Choose from one of our themed consumer e-newsletters  
to get in front of 106K monthly opt-in subscribers.  

Choose from one of the following monthly email themes  
(3 spots available per month): 
1. July: Summertime Activities and Regional Exploration, 

Responsible Recreation

2. August: Hidden Gems and Fall Planning, Fall Golf

3. September: Fall Fun and Seasonal Happenings,  
Culinary/Arts Experiences

4. October: Farewell Fall and Winter Getaway Planning

5. November: Holiday Magic in Central Oregon

6. December: Winter Adventure and Snow-Filled Itineraries

7. January (2025): Hello, 2025! A Year of Travel

8. February: Planning the Ultimate Central Oregon Spring Break

9. March: The Final Days of Winter

10. April: Springtime in Central Oregon

11. May: Summer Planning

12. June: What’s New and Where to Spend Summer Days

All issues likely to include elements of Culinary, Art, Recreation and 
Natural Wonders. Subject to change. Newsletter size is 700x225 px.

EMAIL 
NEWSLETTER 
MARKETING

106K 
Monthly Distribution  
opt-in subscribers

Monthly Consumer Newsletter - 106k subscribers

Position 1 $600

Position 2 

Position 3

$400

$200

Monthly Foodie Newsletter - 15k subscribers

Position 1 $300

Position 2 $200

Position 3 $100

Monthly Event Newsletter - 106k subscribers

Position 1 $300

Bi-Annual Golf Newsletter - 3.3k subscribers

Position 1 $200

Position 2 

Position 3

$100

$50
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SPECIFICATIONS
DIGITAL ADVERTISING

DELIVERY
Online: oregonmedia.wetransfer.com 
Email: art@oregonmedia.com         

AD TYPE WIDTH HEIGHT
Leaderboard Ad*
Desktop Leaderboard
Mobile Leaderboard

728 px
320 px

90 px
50 px

Newsletter Ad 700 px 225 px

All ads must be web quality (72dpi) and RGB.  
*Please include both sizes when submitting.

DATES
Web ad materials are due two weeks prior to your ad  
content going live on visitcentraloregon.com. 

JULY   June 17  
AUGUST  July 18
SEPTEMBER  August 19
OCTOBER  September 17
NOVEMBER  October 18
DECEMBER  November 18
JANUARY (2025) December 18
FEBRUARY  January 20 (2025)
MARCH   February 17
APRIL   March 18
MAY   April 17
JUNE   May 19

E-NEWSLETTER MATERIALS DUE
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SAVOR  
DINING GUIDE
40,000 Copies Distributed Annually
Savor is a printed annual publication published and distributed 
by Oregon Media focused on the Central Oregon food 
community. The magazine shares engaging information about 
restaurants and culinary trends in the region. Savor is the high-
quality source for restaurant options and culinary information 
for a wide variety of audiences distributed through Central 
Oregon. Also available digitally.

HIGH DESERT  
WEDDINGS GUIDE
15,000 Copies Distributed Annually
A printed Wedding Guide published and distributed by 
Oregon Media. We partnered to produce a unique  
photo-heavy storytelling piece introducing Central Oregon 
as a year-round wedding destination, highlighting wedding 
stories, lodging properties and vendors from around the 
region. Central Oregon’s wedding, style and inspiration 
resource guide. Also available digitally.

CENTRAL OREGON 
TRAVEL GUIDE
115,000 Copies Distributed Annually
A printed Travel Guide produced in partnership with 
Oregon Media provides visitors as well as locals with 
insightful information about the region, dining and libations, 
recreation, lodging, events and more. Available digitally.
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Contact: sales@oregonmedia.com

Find @visitcentraloregon online

FOR MORE INFORMATION


